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Filipino skilled professionals are carriers of technology,
entrepreneurship, innovation, and creativity, and contributed
to the UAE’s competitiveness.
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- Key Findings

1. Global influential Filipino talents play a key role in the ongoing
economic diversification and growth of the UAE economy.

2. Global influential Filipino talents are making the most out of the
UAE’s tolerant society.

3. Global influential Filipino talents help establish the UAE as the
world’s centre of creativity.

4. Filipinos are big spenders and active contributors
to economic activity.

5. Filipinos in the UAE contribute to the country’s diversity and texture.
e The Expat Achiever
e The Pinoy Dreamer

e The Bayaning (Hero) Survivor

- Limitations of the study




GE OF

SRABUNUATR

RAS AL-KHAIMAH

UMM AL-QUWAIN =
IMAH-
AIMAN % FUJAIRAH
UMM f:
AL-QUWAIN; >

@——1

E

TN THE U:

HANGED ~ |

BACKGROUND

An estimated 10 million Filipinos work across the globe, most of who
work in the Gulf region. Among the Gulf states, the United Arab Emirates
(UAE) is the second leading destination of Filipino overseas workers,
next only to Saudi Arabia.

There are around 750,000 Filipinos work in the UAE, and because many
of them have traditionally been employed in sectors that required
minimal skills—jobs such as household service workers, caregivers,
and assembly workers—Filipinos have historically been perceived to be
low-skilled workers.

However, this has changed over time. Filipinos are now being viewed
differently, with both traditional and social media recognizing the
growing number of highly skilled Filipino professionals in the Emirates
and their important contributions to the region’s economy.

This is the premise upon which The EON Group, the leading
communications firm in the Philippines, conducted a scoping study on
Filipinos in the UAE. The main purpose of the exercise was to examine
the prevailing attributes of Filipinos in the Emirates to explore recurring
themes and narratives. This report aims to provide insights to various
stakeholders such as business groups and policy makers, in order to
help them better understand Filipinos in the UAE. The report also aims to
lay the foundation for effective communications with this audience.
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The data from the study support the observation regarding the changing
status of Filipinos in the Emirates. The results point out that there is a
significant portion of Filipino professionals among workforce surveyed.
These are skilled Filipino professionals who are more likely to be
carriers of technology, entrepreneurship, innovation, and creativity, and
therefore contribute to the UAE’s competitiveness.

With the evolving roles and contribution of these Filipinos in the UAE,
EON saw it fit to redefine the Overseas Filipino Worker (OFW), a label
that has been stamped with the stereotype of traditional low-skilled
migrant workers. The Filipinos surveyed play a much bigger role in their
workplace and in UAE society: they are Global Influential Filipino Talents.

RESEARCH METHODS

METHODOLOGY AND ANALYSIS

EON employed convenience sampling for both quantitative and
qualitative aspects of its data gathering process. For the quantitative
aspect, EON collected 200 responses using an online survey and
another 400 responses from face-to-face surveys conducted by a team
of researchers sent to the UAE. For the qualitative aspect, the
researchers undertook a combination of in-depth interviews and focus
group discussions with 100 individuals from Abu Dhabi, Dubai, and
Sharjah. A review of related literature and social listening were
conducted alongside the survey to supplement and substantiate the
findings.
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As this is an exploratory research, EON used convenience sampling in
order to discover recurring themes and findings, which may eventually
serve as a jump-off point for a more structured study in the future. For
the purposes of this exercise, EON primarily wanted to identify
segments of Filipinos in the Emirates using psychographics — an area
which has not been studied by any group or agency (govt. or private)
before.

In analysing the results, we used descriptive statistics, not inferential
statistics. As the term implies, descriptive statistics only help describe
and summarize data to allow us to determine the pattern or prevalence.
Unlike inferential statistics which is to provide accurate
representativeness or generalizations about the populations from which
the samples were drawn, the results only provide the description of the
distribution and dispersion of the characteristics of the sample data.

PROFILE OF THE RESPONDENTS

Among the survey respondents, 58% identify themselves as female and
42% as male. More than 70% of the respondents fall in the age range of
25-45 years old, the productive phase of the average human cycle.
About 48% claim to be single, 47% claim they are married and around
5% are divorced or separated. Dubai that has the highest number of
respondents at 45%, followed by Abu Dhabi at 35%. The remaining 20%
are from other parts of the Emirates such as Sharjah, Ras Al Khaimah,
Fujairah, and Umm al-Quwain. In terms of place of origin in the
Philippines, 28% claim that are from Metropolitan Manila, the capital of
the Philippines where major businesses, government offices and
educational institutions are located. About 33% come from provinces
surrounding Manila, such as Cavite, Bulacan, Laguna, and Rizal, as well
as two other main business centers in the Philippines, Cebu and Davao.

42%
600 O Male

Survey Respondents
70% are 25-45 years old
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THE
HAS ARRlVED

KEY FINDINGS

1. GLOBAL INFLUENTIAL FILIPINO TALENTS PLAY A KEY ROLE
IN THE ONGOING ECONOMIC DIVERSIFICATION AND GROWTH
OF THE UAE ECONOMY.

The study suggests that the Filipino workforce in UAE is no longer dominated
by low-skilled laborers. Highly skilled Filipinos are now represented across all
industries. The data indicates that the respondents are dispersed across
various sectors, as follows: engineering, architecture, and construction
(16.6%), hospitality and tourism (15.6%), customer services (13.3%), health
and medical services (10.4%), marketing and advertising services (7.8%),
manufacturing and production (5.9%) and domestic household services
(5.6%). These figures show that an increasing number of Filipino workers are
now providing semi-skilled and highly skilled labor, shifting away from
low-skilled work areas.

O O

architecture,
(s tourism and customer
engineering, @ hospitality @t service

construction

= marketing and banking and health and manufactunng and
&l advertising @ finance .medlcal fields ‘ production

domestic and
household services

Moreover, the respondents are also preferred members of the workforce in
the UAE because of their adaptability, skills, and talents. In terms of
educational attainment, 64% are college graduates with 6.7% equipped with
postgraduate degrees. Around 22.6% are college undergraduates while just
6.7% have only a high school diploma. In terms of job position, 19.6% are in
the mid-senior manager level; 27% are in associate or supervisory levels;
and 31% are in entry level jobs. 5% of the respondents are already in the
executive or director level positions in their organizations, while 4% are
business owners or proprietors. In terms of tenure, about 48% hold regular
jobs or have an open-ended contract, while 40% have a limited contract.
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THE GLOBAL FILIPINO

has found a home away from home.

The respondents are largely employed in traditional sectors such as
construction and engineering—industries that have contributed to the
growth of the UAE economy in the past. However, there is a growing
number of Filipinos in other sectors such as information technology and
communications, finance, accommodation and food services,
professional, scientific and technical services, and administrative
services. These economic sectors are seen to drive the UAE’s economic
progress in the coming decades, especially after Expo 2020, where
tourism, real estate, and innovation are key areas for growth.

2. GLOBAL INFLUENTIAL FILIPINO TALENTS ARE MAKING THE
MOST OUT OF THE UAE’S TOLERANT SOCIETY.

Survey data shows that their home country’s culture plays a key role in
shaping Filipinos’ activities in the UAE. With the country promoting
tolerance and coexistence among cultures, they are enabled to observe
and openly share Filipino traditions and practices.

The data also reveals that these Filipinos in the UAE spend most of their
free time browsing through social media and connecting with their
friends and family via Facebook Messenger. A number of them spend
their free time participating in church activities such as Bible studies
and community service programs. Filipino food ranks as their top
preferred cuisine, followed by American and Japanese cuisines.

The findings also revealed a long-term commitment to staying in the
UAE. The average Filipino in the study has been living there for 2-5
years (41.3% of Filipinos surveyed). 21.7% of the respondents have
been living in the country for only 1 year as of May 2019, while 37%
have been living there for more than 6 years. While very few have
stayed more than 13 years (7% of respondents), the longest recorded
stay
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is 30 years. A sizable portion of the respondents (31.5%) plan to stay in
the UAE for another 3-5 years, while most are still undecided (35.6%) on
how long they plan to stay in the country. Having a stable job and higher
income is the top response as the reason they stay; followed by the
need to address their family‘s economic needs; then by career growth
opportunities. Around 39% go home to the Philippines once every year
and another 31% return home every two years.

There was a strong emphasis on family among the respondents, with
almost 99% acknowledging its importance in their decisions and
day-to-day activities. Around 46% are currently staying with their family
in UAE, while 27% stay with Filipino friends, and 17% live alone. They
usually get information from Filipino online news based in the UAE and
in the Philippines. Social media posts of friends and family are also
regarded as important sources of information about home.

With their strong ties to their home country, Filipinos in the Emirates
serve as conduits in promoting cultural diversity, reinforcing the national
character of the UAE. Furthermore, Filipinos can also serve as effective
vehicles for introducing new products to the market, especially for
Philippine-based brands looking to expand into the region.

3. GLOBAL INFLUENTIAL FILIPINO TALENTS HELP ESTABLISH
THE UAE AS THE WORLD’S CENTRE OF CREATIVITY.

The qualitative responses from the FGD and interviews showed that
Filipinos have ventured into different businesses that cater to the
creative needs of the Emiratis and expatriates in the UAE.

Ezra Santos

Michael Cinco

TOP EILIPINO
FASHION DESIGNERS

thrives in the UAE
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To quote an interviewee, “Filipino creatives help UAE create a better
image of it to the world.” Dubai’s top designers, photographers, and
creative minds have earned the respect and adoration of the locals and
even citizens of the larger MENA region. A number of top Filipino fashion
designers who are known for their style, creativity, and extensive range
of clientele have chosen the UAE as their home base. Moreover, a
growing number of Filipino designers are expanding their reach and
clientele within the region, with the UAE as their base.

In the digital field, Filipino influencers are making their mark in the UAE
by creating well-curated content that is relevant to their fans and
following. Majority of these influencers fall under the category of
Fashion and Lifestyle, but there are also those who are making waves in
the fields of Photography, Travel, Food, Fitness, and Mommy Blogging.
Filipinos in the digital space are found to be influential among other
markets and ethnicities, and are performing well in terms of
engagement and reach with their fans and followers.

Social listening scans also show that Filipino creators are highly
influential in the UAE’s digital and consumer spaces. They have been
tapped for collaborations with brands like Swatch, Oppo, SanDisk,
Aeropostale, Swarovski, and Timberland, as well as upscale
international titles and brands such as Vogue Arabia, Tommy Hilfiger,
and Harper’s Bazaar. Their influence expands to the international space,
with a strong following from the USA and UK, apart from the UAE. They
also interact with other notable Influencers in the region, including
Filipinos and other nationalities.

Interestingly, the interviews revealed that a growing number of Filipinos,
especially women, are increasingly recognized for their achievements in
the fields of fashion, entrepreneurship,
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FILIPINO INFLUENCERS MAKING THEIR MARK IN THE UAE

Paul Ramos

Mariyah Gaspacho
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FILIPINOS MOVE THE ECONOMY

medicine, corporate management, and even government services and

civil society. A number of respondents said they play key roles in major
infrastructure development in the country, further elevating the face of
the Filipino woman in UAE society.

4, FILIPINOS ARE BIG SPENDERS AND ACTIVE CONTRIBUTORS
TO ECONOMIC ACTIVITY.

Data shows that around 37% of the respondents are earning salaries
between AED 3,000 - 7,999, and almost 18% earn AED 8,000 — 12,999.
Almost 20% earn more than AED 13,000. This reflects their increasing
purchasing power creates a significant impact in the growth of the UAE
economy.

The respondents usually spend their money on housing, followed by
food, and transportation. A majority send AED 1,101 and above to the
Philippines every month via local remittance centers. A sizable portion
(43%) spends an average of AED 21 to 50 whenever they eat out, with
almost 16% willing to spend AED 81 and above for their meals. They go
to the mall once or twice a month, usually to shop, dine, and go to the
movies.

When shopping, they go for food and groceries, followed by clothes, and
shoes. Brand familiarity is the top factor that influences these Filipinos
to buy a product, followed by low price. Some are willing to overlook the
price in favor of product familiarity and quality assurance. In many
cases, celebrity endorsements and advertisements have little influence
over their brand decision. There is also almost equal distribution
between single (48%) and married respondents (46.8%), which can
guide marketers when focusing on their target market.

FILIPINOS ARE BIG SPENDERS

once or twice a month
thrice or 4x a month

5x a month

spend AED 21-50 per meal

spend more than AED 81-110
per meal
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t;jakin an impact in the UQ@

When it comes to holidays, 41.4% of respondents stated that they go on
holiday at least once a year, while 24.0% go every two years. Asia ranks
first in their top travel destinations, with many returning to the
Philippines for holidays. Another top destination is Western Europe,
which is easily accessible from the UAE.

5. FILIPINOS IN THE UAE CONTRIBUTE TO THE COUNTRY’S
DIVERSITY AND TEXTURE.

There are more nuances to the Filipino population in the UAE than one
would think. The qualitative data reveals that these Filipinos in the UAE
are comprised of different groups, with each group having a distinct skill
set and patterns of behavior, interests, and needs. These groups have
been divided according to their work orientation and skills, which
directly relate to income and ultimately affect decision-making
behaviors and patterns in consumption, lifestyle, and interests.

The segments identified are: Expat Achiever, Pinoy Dreamer, and
Bayaning Survivor.

The Expat Achiever

These are the Filipino professionals who are equipped with technical and
creative skills and have an entrepreneurial mindset (doctors, engineers,
architects, fashion designer, I.T. experts, business owners). They have a
high level of self-confidence and take pride in their contribution to the
economy and society, both in the UAE and the Philippines. They place a
high value on their career, hoping to be at par with their global
counterparts. They adapt to cultural differences and can work in a
diverse environment. They are decisive and independent and don’t see
gender as a hindrance to achieving their goals. They are sociable and do
not limit their interactions to Filipinos, often mingling with other
nationalities. They prefer high quality products and popular
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brands, but are sometimes sensitive about prices. Composing
approximately 20% among the study respondents, this segment places
a premium on family, and are willing to take responsibility for other
Filipinos in the UAE.

The Pinoy Dreamer

These are Filipinos who are skilled and equipped with essential and
technical skills. They often work as nurses, hotel personnel, service
crew, L.T. or office staff, and sales and marketing staff. They are
independent-minded but sociable. They enjoy activities with other
Filipinos, such as dining out in malls or gathering at each other’s houses.
While they can adapt to other cultures, they prefer to stay together with
fellow countrymen. They are tech-savvy and use the internet to keep in
touch with their families and get the latest information. Among all the
groups, they are the only ones who believe in advertisements and get
swayed by endorsements, especially by celebrities. They are
fashion-oriented and are likely to try new brands and new products, but
are always price conscious. They wait for product sales and promotions,
usually before Ramadan. They also send money to the Philippines on a
regular basis. In terms of population, it is estimated that there are more
Filipinos who fall under this segment compared to the other two
identified segments. Pinoy Dreamers are estimated to represent 43%
among the study respondents, a sizeable portion if applied to the general
population.

The Bayaning (Hero) Survivor

These are Filipinos who are semi-skilled, representing the domestic
household service and construction sectors. They are risk-takers, and
take pride in their bravery to face unfamiliar environments and

Filipinos have a high level of
self-confidence and take pride
in their contribution to the
economy and society, both in
the UAE and the Philippines.
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cultures. They send most of their earnings to their families back home,
specifically for the education of their children. They use social media to
connect with their family. They are perceived as caring, hardworking,
and trustworthy, but lack assertiveness. They find comfort in going to the
mall or the park during their free time. They usually keep to themselves
or to their own group. Church activities play a big role in fulfilling their
cultural and social needs. While they are interested in investing in small
businesses, they acknowledge that they need to improve their skills to
start and sustain their own enterprise. Composing approximately 37%
among the study respondents, this segment is also interested in
advancing their careers and moving on to roles that entail bigger
responsibilities.

LIMITATIONS OF THE STUDY

One of the limitations of this study is the use of convenience sampling, a
non-random sampling method, in getting respondents. This was due to
the lack of access to the complete list of Filipinos in the UAE which is the
prerequisite in probability sampling. Since this sampling method does
not use a technique based on the theory of probability, statistical
parameters such as sampling errors or confidence intervals cannot be
applied in this study. However, this does not mean that the results are
skewed, as the information collected came straight from the sources.

The intention of the study is to get approximation of the different
groupings of the Filipinos in the UAE. The rationale of using mixed
methods research is to gain richer and more contextualized
understanding of some aspects of experiences and conditions of
Filipinos in the UAE. The result is not to test with statistical variables but
to provide the foundation of a new information which can lead to further
research.
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